@ HIZLI SARJ ENERJIGQ)

Turkiye'nin Enerjisi

Reklamcilik Vakfi'nin yeni sertifika programi
HIZLI SARJ / RV DIGITAL MASTERCLASS 2019 - Powered by Google

1- YENi DIJITAL REKLAM EKOSISTEMI
18 Subat Pazartesi (yarim giin)

09:30-10:00 Acilis-RV Baskani Lize Karaboga & Google Tiirkiye Ulke Direktdrii Mehmet Keteoglu
10:00-11:00 Conversion odakli distince — Toygun Yilmazer/TBWA

11:00-12:00 Yeni Dijital Reklam Diinyasi — Mehmet Celebi/Google Performance Marketing Lead
12:00-13:00 Yemek

13:00-14:00 User First Thinking & Insight Tools — Gorkem Turk / Google Analytical Consultant

2- DATA ODAKLI REKLAMCILIK
21 Subat Persembe (yarim gtin)

09:30-10:30 Programatik evrimi — Eren Kantarli Google Head of Media Buying Solutions
10:30-11:30 DMP - Sinan Giinal / Labrys

11:30-12:00 Kahve arasi

12:00-13:00 Dinamik Kreatif — ismail Seval / newton.ddc

3- ICERIK
23 Subat Cumartesi (tam gun)

09:30-11:30 Content matters — Alex Brunori / Google Creative Impact Lead MENA

11:30-11:45 Kahve arasli

11:45-12:45 igerik stratejisi x Marka stratejisi — Demir Gilingir / Alafortanfoni ve Moments
12:45-13:45 Yemek

13:45-14:45 Youtube ekosistemi — Timur Altop/Google Head of Youtube Partnerships + Bora
Basman/Google Content Partnerships Manager )

14:45-15:45 Influencer destekli kampanyalar — Begiim Ozguir/Google Content Partnerships Manager
Konuk Youtube Igerik Ureticisi Ruhi Cenet ile sdylesi

15:45-16:00 Kahve arasi

16:00-17:00 Gergek zamanli igerik (Agility Planning) Ozlem Ciragdz — ipek Dorak / Mindshare
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4- PERFORMANS PAZARLAMA
27 Subat Carsamba (yarim giin)

09:00-10:00 Performans dlglimi — Hype / Sarper Danis

10:00-11:00 Online to Store - Can Kokli/Google Performance Product Lead
11:00-12:00 Yeni metrikler, anlamsiz metrikler — Atakan Demirci / OMD
12:00-12:30 Kahve arasi

12:30-13:30 Olgim ve optimizasyon — Nilay Yatkin/Google Analytical Consultant

5- SOSYAL MEDYAYA YENi BAKIS VE WORKSHOP
2 MART CUMARTESI (tam giin)

09:30-11:00 Topluluk yénetimi - Yves Filippucci / Coca-Cola

11:00-11:30 Kahve Arasi

11:30-13:00 Sosyal medya ayakizi — Ihsan Ozgitak / Deeper

13:00-14:00 Yemek

14:00-15:00 Sponsor markanin yoheticisinin verecegi brief

15:00- 17:30 5 modulde ogrenilenlerin uygulanacagi bir workshop calismasi

17:30 - 18:30 Workshop sonuclarinin sponsor marka yoneticileriyle tartisjimasi ve kapanis,
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